CHAPTER 8

Political participation: activities such as voting, contacting political officials, volunteering for a campaign, or participating in a protest, whose purpose is to influence government
FORMS OF PARTICIPATION (textbook)
1. Lobbying – an effort by groups or individuals to take their case directly to elected or appointed officials (National Rifle Association, Organization for women etc)
2. Public relations – an effort to sway public opinion on behalf of an issue or cause

3. Litigation – a lawsuit or legal proceeding, attempt to use the courts to achieve a goal

4. Protest – assembling crowds to confront a government or official organization

OTHER FORMS OF PARTICIPATION (lecture)

· passive participation: following politics in news (82% television, 63% newspaper, 20% radio etc)
· social movements - efforts to achieve change by citizens who feel they that government is not properly responsive to their interests.  Often lobbying and litigation, but also protest.. generally younger people, usually not much “public support” 

VOTING

· remember chapter 5, evolution of suffrage/voting rights! (suffrage = right to vote). 15th amendment – African Americans, 19th – women, 26th – 18 year olds.

· Before: only white males over 21, usually owning property or paying a certain tax

· Now: states determine general voting requirements, although today in the US, ALL native-born or naturalized citizens 18 and over (except convicted felons) have right to vote

IMPORTANT ELECTORAL TERMS
· suffrage - the right to vote

· registration - citizens names must appear on an official list of eligible voters

· voting population - people of voting age who are eligible to vote.

· voter turnout - proportion of registered eligible persons of voting age who actually vote in a given election

POLITICAL COMMUNITY

· African Americans: generally vote as a bloc, more support to Democrats.. although neither party is taking measures to alleviate economic etc. problems

· Latinos: recently started being more active, now can be a “key swing” in elections. Traditionally vote for Democrats, but Republicans are trying to get them…

· Women vs. men: gender gap-distinctive pattern of voting behavior between men and women

· Religious identity: plays important role (for example, in Reagan election)

NONVOTING

1. Systemic factors: registration requirements, frequency of elections, party differences or lack thereof

2. Individual factors
- efficacy: affects turnout.. degree to which you think your participation makes a difference

- apathy: general lack of interests in or concern with politics.

- age: citizens under thirty have a lower turnout rate 

- education: people with a college education are about 40% more likely to vote 

- economic class: turnout rate of low-income citizens is only about half that of high-income citizens.

The Rational Voter:  from a rational perspective, you’d only vote if your cost of voting were LESS than the value you’d get. Sooo… voter turnout could only be explained if there was an “intrinsic (built-in) value” of voting.. like you feel you’re a better person if you voted.


Governments usually want you to vote:

· to quell disorder

· to acquire consent or popular support for governmental programs.

· to provide stability in decision making/transition of power. 

· voting helps maintain the status quo

· voting can paradoxically set the limits of people’s impact on the governmental process. Voting constrains the effect of our opinions on the process.

Voter choice: can be influenced by…demographics; ideology (not much anymore.. because people are not very ideologically consistent and there isn’t a lot of true ideological variance in the American system); partisanship; image of candidate; issues/record

Ideology - a value system or belief system accepted as fact or truth by some group. 
Political ideology - an ideology that focuses on the political.. set of beliefs that forms a general philosophy about the role of government
· “conservatives”: market should distribute economic benefits, but government should uphold traditional social values.

· “liberals”: government should be instrument of economic benefits, but government shouldn’t favor a particular set of social values.

· “populists”: (like conservatives) have concern for traditional values but (like liberals) favor an active role for government in providing for economic security.

· “libertarians”: opposed to government intervention in both the economic and social spheres.

Voter Choice – Issue vs. Image

· “issues” are those things that a candidate says to make people vote for them.

· “image” of a candidate is how they “appear to the voters”

· idea: the voting decision is a choice among alternatives available not the best choice for the job nor real differences in political ideology or programs.

TYPES OF VOTING

· Prospective voting – highly informed voters, know the issue positions of candidates and choose the candidate whose proposals best match their positions.

· Retrospective voting – when voters support the current party or candidate.. but reverse their position when they are displeased(can be an effective form of popular control because it forces public officials to anticipate the voters’ likely response in the next election)
SWAYING ELECTIONS
- in every election, usually 1/3 will always vote for you, 1/3 never will, and 1/3 could vote either way
- wedge issues: gay rights, guns, abortion, development vs. environment, labor vs. business, sex (harassment and education), race, haves vs. have nots

- kinds of campaign strategies: positive; war of attrition - “take what you can get”; issue dominated; winning your base; coalition politics; change the nature of the electorate; draw the difference; diversion; hard negative; attach yourself to larger issues
Other terms..

Socio-economic status: status in society based on income, level of education, occupational prestige

Civic engagement: sense of political concern about issues about public life etc, expressed through participation in social and political institutions

Mobilization: process by which large numbers of people are organized for a political activity

Political institution: an organization that connects people to politics (ex. political party or governmental organization)
COST of voting


- time spent registering, informing yourself about candidates, going to the polls





VALUE of voting


- value of having ‘your guy’ win times the probability that your vote will be the deciding vote
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