CHAPTER 7

Central questions
1. whom are the media accountable for in the use of their formidable power in a democracy?
2. why is an “objective” independent “press” important to democratic freedom?

Importance of press to democracy:
· democracies require a free flow of information.
· the press is a key link between the public and its leaders
· read “media power and democracy” p.276!

Cave shadows metaphor: news -actually a highly selective portrayal of reality, an account of obtruding events, particularly those which are:

· timely (new or unfolding ones rather than old or static ones)

· dramatic (striking developments rather than commonplace ones)

· compelling (developments that arouse peoples concerns and emotions)  

News as a business - news organizations seek to make a profit which leads them to prefer news stories that will attract and hold an audience, which fundamentally effects the interpretation of significant political events in American Politics.
AMERICAN MEDIA/HISTORY
· press was initially tied to the nation’s political party system (partisan press) but gradually developed an independent position (the objective press)
· news media were fundamentally connected to political parties.
· first American news papers were a form of party propaganda (partisan press -openly advocating for one group of political leaders over another)

· “objective” journalism - based on the reporting of so called “facts” rather than clearly partisan opinions

· recently: interpretive style - journalists’ job is to analyze and explain developments rather than merely report them.
· rise of adversarial journalism - form of reporting in which media adopt a hostile posture toward the government and public officials.
NATIONALIZATION

· media in the US present a common version of the news which reflects journalists’ shared view of what the news is. 
· homogenization largely due to relaxation of government regulations in 80s and 90s: Telecommunications Act, etc.
· nationalization of news! – national news media cover the same set of events, information, issues and problems. This also lead to a nationalization of politics and of political perspectives in the United States 
· news enclaves (opposite) – group seeking specialized information not provided by the mainstream media.. “narrowcasting” as opposed to “broadcasting”.

ROLES OF MEDIA IN AMERICAN POLITICS

1. “signaler” - brings relevant events and problems to public view

2. “common carrier” -  serves as a channel through which political leaders can address the public.

3. “watchdog” - scrutinizes official behavior for evidence of deceitful, , careless, or corrupt acts.
Why can’t the press do the job of political institutions? (although it’s trying to..)
· news media are not subject to the level of public accountability required by public officials (like elections)

· representation requires a point of view. The press claims to respond only to good new opportunities, not political interests.
Sources of media:
1. broadcast media (radio, television)

2. print media (newspapers and magazines)

3. internet

GOVERNMENT REGULATION
· government doesn’t own or control communication networks

· print media are free from government interference

· broadcast media are regulated by the Federal Communications Commission (FCC) – licenses must be renewed every fiver years

· until 1996 (Telecommunications Act) government could regulate and promote competition in the broadcast industry

· Communications Decency Act (1996) tried to make illegal “indecent” internet sexual material to those under 18 year olds, but Supreme Court ruled it unconstitutional

Current regulations:
1. equal time rule – requirement that broadcasters must provide candidates for the same office an equal opportunity to communicate their messages to the public
2. right of rebuttal –gives individuals right to opportunity to respond to personal attacks made on broadcast media

3. fairness doctrine – requirements to broadcasters who air programs on controversial issues to provide time for opposing views (since 1985, FCC hasn’t been enforcing this doctrine)

ORGANIZATION AND OWNERSHIP
· in reality, number of sources of national news small – several wire services, 4 broadcast networks, public radio and TV, 3 newsmagazines, and scattering of smaller sources

· more than ¾ of daily newspapers owned by large media conglomerates ( diversity is not as large as it seems

· only three national newspapers (Wall Street Journal, Christian Science Monitor, USA Today), plus New York Times and Washington Post – these two “elite” newspapers set standards for virtually all news outlets (trend towards homogenization!)
Factors of media coverage:
1. journalists – producers of news

2. sources or topics of news

3. audience for news – consumers 
SOURCES OF MEDIA POWER (see ch. 10)

1. Agenda setting – power of media to bring public attention to particular issues and problems

2. Framing – power of media to influence how events and issues are interpreted

3. Priming – process of preparing the public to take a particular view of an event or political actor
